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FOR IMMEDIATE RELEASE:

EXCITING DIRECT MAIL CONCEPTS OFFERED BY

FRIED-CASSORLA COMMUNICATIONS

MELROSE PARK, PA, Dec. 21 -- A new firm offering innovative
concepts in direct mail, advertising and general writing has
opened its doors Iin Melrose Park. Fried-Cassorla Communicatiocons
provides creative services to companies and agencies in the
Delaware Valley.

The company 1is owned by Albert Fried-Cassorla, winner of a
1988 Echo Certificate and a 1988 Benjamin Franklin Certificate
for direct mail excellence. The awards are given respectively by
the national Direct Marketing Associlation and by the
Philadelphia Direct Mail Asscociation.

Fried-Cassoria has conceived and developed new ways 1o
help companies reach their target markets with maximum
effectiveness and minimum expense.

pefore founding his own company, Albert Fried-Cassorla
worked as a professional copywriter for corporations and
agencies. In those capacities, he helped such firms as

Union Fidelity Life Insurance, TV Guide, PSFS, Hoslery

{continued)
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Corporation of America, Nutri/System and other companies.
In addition to his advertising work, Mr. Fried-Cassorla

is an author and playwright. His second book, The Ultimate

Skateboard Book was recently published and distributed

nationally by Running Press. His plays have been performed
and read at various theaters in the region.

for further information about Fried-Cassorla Communications,
write to the company at: 7408 Woodlawn Avenue, Melrose Park, PA

19126. Or call (215) 635-5189.
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Fried-Cassorla Communications, Ing.

d

7408 Woodlawn Avenue @ Melrose Park, PA 19126

“}magiﬁative Advertising and Direct Marketing”

Phone: (215) 635-5189 Fax: (215) 635-0461

For further information, confact:
Cindy Taubman, (215) 635-3189

FOR IMMEDIATE RELEASE:

MELROSE PARK, PA, June 22 -- With the success of its recent direct marketing
campaign promoting Clinoril® for Merck Sharp & Dohme, Fried-Cassorla
Communications, Inc. has helped achieved more than $100 million in sales for this
pharmaceutical giant . Fried-Cassorla Communications, Inc. is a Philadelphia-area
advertising and direct marketing firm.

In 1989, Fried-Cassorla began working with MSD to counteract the decline in
sales that normally affects proprietary medications when their patents expire. Insuch
cases, market share often declines rapidly in the face of competition from lower-priced
and sometimes less-effective generic versions of proprietary drugs.

To compete more effectively in such situations, MSD resolved to use direct
marketing to offers its customers outstanding values on selected preseription drugs. In
developing a marketing program, Albert Fried-Cassorla of Fried-Cassorla
Communications, Inc. worked closely witn MSI> Markeiing Programs Manager Gary
Bridi to design a series of Special Offer campaigns. These extended attractive offers io
wholesalers and other customers, in exchange for a commitment to a full year's
purchases.

"“We wanted to create excitement at the in-basket," said Fried-Cassorla. "Given
the crowded markctplace, our mail had to practically leap out and say, 'Read me and buy
me!”

The direct mail packages Fried-Casscrla developed made pioneering use of very
he eustomer's name. For example, the Clinoril campaign

envelope combined lasered information with four-color process photography. A set of
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hands held a prescription bottle label, on which a message appeared. One recent
enveiope offered: "UP TO $1,727,751 IN SAVINGS FOR GRANDMAN
PHARMACIES, INC. ON CLINORIL* (SULINDAC| MSD)."

Highly personalized contracts included in each direct mail package gave
customers exact amounts of product 1o be shipped, costs, eic. These packages -- which
called for up to 11 inserts -~ each bearing the customer's name and individual statistics --
demanded complex data processing and hand-insertion. These packages may be among
the most complex developed in business-to-business direct marketing history.

To date, Fried-Cassorla Communications, Inc. has completed three major projects
for MSD. These include total campaigns for Flexeril®, Moduretick, and Clinoril®.
Results have been positive, exceeding a 28,000% return on the marketing investment.

A response rate of over 18% has generally been achieved and sales for the three
campaigns as a whole have risen well over the $100 million mark.  Direct mail secured
a majority of these sales. Professional representatives also contributed to the sales total.

Many follow-up packages were also developed for the campaigns, to respond to
customers’ varied needs and different purchasing cycles.

Taken together, these campaigns offer marketers a successful model for highly

personalized business-to-business direct marketing.
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Fried-Cassoria Communications, Ind.

~508 Woodlawn Avenue Melrose Park, PA 10027-2006

“Imaginative Advertising and Direct Marketing”

Phome: (215) 635-5189  Fax: (21 (350461

FOR IMMEDIATE RELEASE:
May 31, 1996

¥or further information, contact:

“Nails of Love” -- a new play
by Fried-Cassorla, to be
offered at
Manayunk Play Fest

Melrose Park, PA -- A new short play entitied “Nails of Love” by playwright
Albert Fried-Cassorla will be given a staged reading as part of a Spring
playwright’s festival in Manayunk on Sunday, June 30 at 2 p.m.

The play tells the story of a venture capitalist who is determined to
meet the woman of his dreams -- and who feels she will definitely show up
some day at a local cafe, MochaBrains. In walks a unique woman named
Eloise, and a comical and romantic tale ensues.

Alsc on the bill are two other short plays. “In the Shadow of the
Liberty Bell (The Mumia Abu-Jamal Story)” by Joy Rose, is a docu-drama
based on the famed journalist’s history and biography. “Foreplay” by
Jonathan Dorf gives us the audience a funny and menacing snapshot of a
dysfunctional American family. After each play, the audience will have an
opportunity to discuss each work with the playwright.

Date & Time: Sunday, June 30, 1996, 2 p.m.
Admission: Free, no reservations required
Place: Wissahickon Presbyterian Church,

Manayunk & Ridge Avenues,
near Ogden Street, Manayunk, Philadelphia

This event is sponsored by the Manayunk Community Center for the
Arts. This series has been funded by from Pennsylvania Foundation on the
Arts, the Philadelphia Cultural Fund, The Philadelphia Foundation, Arcadia
Foundation, Connelly Foundation, CoreStates Bank, Dolfinger-McMahon

Foundation and the Fels Foundation.
964 - A0 -
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For further information,
contact:

Albert Fried-Cassorla
(215) 635-5189

FOR IMMEDIATE RELEASE:

FRIED~CASSORLA TO GIVE DIRECT MAIL SECRETS AT S.B.A. EVENT

MELROSE PARK, PA, Sept. 7-~Direct mailers reveal their
secrets only grudgingly. But local direct mail authority
Albert Fried-Cassorla will gladly divulge many industry
secrets to attendees at his direct mall seminar at the U.S.
Small Business Administration’s Success ‘89 Symposium.

The multi~faceted event, called "A Day in the Life of
An Entrepreneur,”™ will be held on September 15 at the
Philadelphia Airport Hiltom Inn.

why the free-handed attitude towards precious industry
secrets? "People in small business need a direct mail
rifleshot to reach their markets," says Fried-Cassorla,
president of Fried-Cassorla Communications, Inc., a direct
mail agency based in Melrose Park. He adds, "After all, I'm
a small business owner myself. We generally can’t afford a
shotgun approach. The beauty of direct mail is that we
little guys can create a powerful winner. By applying our

smarts, we can even go head-to-head with the giants.”
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The direct mail workshop is usually among the most
heavily attended of the many seminars provided at the SBA
conference. Two 90 minute workshops on the subject are
scheduled, and in other cities they have drawn upwards of
100 attendees each.

The Success 89 Symposium has been conducted in several
cities in the Mid-Atlantic states. It is funded by the
$.8.A. and administered by Bell Atlantic, in cooperation
with The NBIF Foundation. Seminar topics include leasing,
marketing plans, advertisement, growth management, and other
subjects of immediate concern to people in small business.

Albert Fried-Cassorla is an award-winning direct mail
writer, and the author if two books. His most recent is The

Ultimate Skateboard Book, published by Running Press in

1988,

Fried-Cassorla left Roska Direct Marketing, a division
of Weightman Advertising, to found his own agency a yeayr
ago. He has since served large firms such as Merck Sharp &
Dohme, Cigna Corporation, and copelco Leasing Corporation,
as well as small to medium-sized companies such as LSI
communications, TJS Brokerage & Company, and June Dyer
Design. Fried-Cassorla is a winner of the national Echo
and the local Benny Certificates for direct mail excellence.

" T . .
For Registration information

, call: 1-800-225-2468.
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For further information,
contact:

Albert Fried-Cassorla
(215) 635~5189

FOR IMMEDIATE RELEASE:

FRIED~CASSORLA TG GIVE DIRECT MAIL SECRETS AT S8.B.A. EVENT

MELROSE PARK, PA, Sept. 5~-Direct mailers reveal their
secrets only grudgingly. But local direct mail authority
Albert Fried-Cassorla will gladly divulge many industry
secrets to attendees at his direct mail seminar at the U.S.
small Business Administration’s Success '89 Symposium.

The multi-faceted event, called "A Day in the Life of
An Entrepreneur,"” will be held on September 15 at the
Philadelphia Airport Hilton Inn.

Why the free-handed attitude towards precious industry
secrets? "People in small business need a direct mail
rifleshot to reach their markets," says Fried-Cassorla,
president of Fried-Cassorla Communications, Inc., a direct
mail agency based in Melrose park. He adds, "After all, I'm
a small business owner myself. We generally can’t afford a
shotgun approach. The beauty of direct mail is that we
little guys can create a powerful winner. By applying our

smarts, we can even go head-to~head with the giants.®
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The direct mail workshop is usually among the most
heavily attended of the many seminaré provided at the 5BA
conference. Two 90 minute workshops on the subject are
scheduled, and in other cities they have drawn upwards of
100 attendees each.

The Success ‘89 Symposium has been conducted in several
cities in the Mid-Atlantic states. It is funded by the
S.B.A. and administered by Bell atlantic, in cooperation
with The NBIF Foundation. Seminar topics include leasing,
marketing plans, advertisement, growth management, and other
subjects of immediate concern to people in small business.

Albert Fried~Cassorla is an award-winning direct mail
writer, and the author 1f two nooks. His most recent is The

Ultimate Skateboard Book, published by Running Press in

19288.

Fried-Cassorla left Roska Direct Marketing, a division
of Weightman advertising, to found his own agency a year
ago. He has since served large firms such as Merck Sharp &
Dohme, Cigna corporation, and Copelco Leasing Corporation,
as well as small to medium-sized companies such as LST
communications, TJS Brokerage &% Company, and June Dyer
Design. Fried-Cassorla js a winner of the national Echo
and the local Benny certificates for direct mail excellence.

For Registration information, call: 1-800-225-2468.








































































